Kavya Shah

	Summary

	Results-driven marketing strategist with a proven track record in translating complex consumer insights into high-impact digital campaigns. Adept at leading cross-functional clusters, optimizing brand communication through data deep-dives, and delivering measurable growth in reach and lead generation across diverse industries including BFSI, FinTech, FMCG, and Lifestyle.



	Qualification
	Institute
	Year

	Blended PGP - MBA
	Indian Institute of Management, Ahmedabad 
	2024-2026

	PGD in Investment and Financial Analysis
	Gujarat University
	2018

	BBA (Finance & Economics)
	Ahmedabad University
	2017



	Work Experience
	(72 Months)

	Dentsu Creative – Isobar 
	(48  Months)

	MANAGER – BRAND STRATEGY
	Jul '24 – Present

	SENIOR EXECUTIVE – BRAND STRATEGY
	Jul ‘23 – Jun ‘24

	EXECUTIVE – BRAND STRATEGY
	Jan’23 – Jun ‘23

	CREATIVE STRATEGIST
	Feb ’22 – Dec ‘22

	Brands: Adani Group, SBI Life Insurance, Skore Condoms, Mischief, Eva, Cetaphil, Max Hospital
Roles and Responsibilities: 
· Led creative development through insight-led thinking that connects business objectives with culturally resonant storytelling.
· Developed integrated marketing strategies spanning digital, social, and brand communications.

Results & Achievements:
SBI Life Insurance:
· Led the evolution of the brand’s communication strategy, shifting from a product-centric approach to a purpose-driven narrative ("Apne Liye, Apno Ke Liye") to better connect with a trust-seeking audience
· Developed a comprehensive 360° playbook designed to leverage a 99.2% trust record while bridging the gap between digital-savvy Millennials and branch-reliant Gen X through humanized, interactive content.
Adani Group:
· Designed a comprehensive digital roadmap and "Value KPI" framework for the Adani Group, transitioning the brand narrative from reactive to proactive across 7+ core business sectors.
· Strategized 3+ original content IPs, including the 10-episode "Surguja Diaries" series, resulting in a structured YouTube-first storytelling engine for the group and developed Seva For Bharat initiative. 
Skore Condoms:
· Conducted a deep-dive brand audit of the $210M+ Indian condom market, identifying key opportunities in Tier 2 and 3 cities to challenge market leaders and capture higher market share
· Orchestrated a 2025 social strategy that achieved 46M+ reach and 76M+ views by pivoting from "product-first" to "culture-first" content, resulting in a 3.3X increase in private shares.


	PAPERKUT COMMUNICATIONS
	(13 Months)

	INDEPENDENT STRATEGIST (FREELANCE)
	                                                     Jan '21 - Present

	Brands:  Vimal Oils, Vimal Wellness, Mainline Coffee
Roles and Responsibilities: 
· Built and led an independent brand and digital strategy consultancy, driving client acquisition and managing end-to-end mandates across strategy, content, and growth.
· Advised 20+ early-stage startups on brand positioning, digital marketing roadmaps, performance optimization, and go-to-market strategy.

Results & Achievements:
· Diagnosed and optimized underperforming Meta ad accounts by refining audience segmentation, creative strategy, and copy frameworks to improve efficiency and increased conversion potential by ~35%.
· Designed full-funnel digital ecosystems — from brand narrative and DVC scripting to performance-led content structures.
· Identified and activated growth opportunities across quick commerce platforms, influencer partnerships, and marketplace integrations.
· Built influencer marketing templates and scalable collaboration frameworks to streamline campaign execution, which led to organic follower and engagement growth on brand pages of ~64% and ~7% in a span of 6 months
· Delivered end-to-end brand solutions including positioning refinement, content systems, paid media direction, campaign ideation, and brand ambassador selection. 
· Strengthened startup marketing foundations by aligning brand communication and GTM with footfall growth and revenue.





	ZERO GRAVITY COMMUNICATIONS
	(30 Months)

	SR. SOCIAL MEDIA AND CONTENT STRATEGIST
	                                                   July ‘20 – Dec ‘20

	SOCIAL MEDIA AND CONTENT STRATEGIST
	                                                   July '19 - Jun '20

	DIGITAL MARKETING EXECUTIVE 
	                                                   July '18 - Jun '19   

	Brands: Havmor, Vadilal Icecreams, Jivraj 9 Tea, KK Jewels, MYBYK, Astral Pipes and Adhesives, Arvind Menswear, Anmol Jewellery, Goyal & Co., KP Sanghavi 

Roles and Responsibilities: 
· Led end-to-end brand communication strategy for 40+ brands, translating business objectives into digital-first campaigns, DVCs, and content ecosystems.
· Partnered with creative, performance, and business development teams to build pitch-winning narratives, promotional frameworks, and growth-focused social strategies.

Results & Achievements:
· Delivered an average 117% growth in organic reach across managed brands through insight-led content restructuring and audience targeting.
· Increased lead generation and engagement by 100%+ by optimizing campaign funnels and performance tracking.
· Launched and scaled the Influencer Marketing division, building it into a revenue stream averaging ₹10+ lakhs per month.
· Contributed to winning 28 new business pitches through differentiated brand positioning and strategic storytelling.
· Conceptualized and scripted multiple digital video commercials and campaign assets that strengthened brand visibility and recall.
· Mentored and trained junior copywriters and social media executives, improving output quality and strategic consistency across accounts.








	Interests / Extra-Curriculars

	Instrumental Creativity
	Personal Branding:
Forecast Panelist for American Marketing Association (AMA) Trends Report 2026

Publication:
"Transformation of Higher Education and Peasant Agriculture institutions in Gujarat," International Journal of Economics, Commerce & Management. IISN 2348-4969 Issue no.4 Vol.4.

Extra Curriculars: 
· Practicing calligraphy artist 
· Wildlife travel enthusiast
· LinkedIn Learning: Product Marketing Fundamentals and Advanced course
· Co-founded “The Artists Brewery”: Hosted spoken word poetry events, 2018

Awards: 
· Foxglove Award - National Bronze for Evolve Again, 2021
· Foxglove Award - Regional Silver for Evolve Again, 2021
· Young Achiever’s Quarterly - Dentsu RISE Awards, 2024 



Email: bpgp24kavyas@iima.ac.in / kavyashah41096@gmail.com  | Contact: +91  9725771136   | LinkedIn: linkedin.com/in/kavyashah-smstrategist

